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Messe Disseldorf creates new growth structure in Asia

“Messe Diisseldorf for Asia” bundles Asia business under one roof

Messe Disseldorf is uniting its five Asian subsidiaries in one centrally
coordinated network: In the future, the new regional hub “Messe Diisseldorf for
Asia” (MDfA) will handle the company’s Asia business out of Singapore. This
efficient structure is designed to promote even more growth in Asia and leverage
feedback effects for the world-leading trade shows in Diisseldorf. Customers will
benefit from offerings in Asia that are tailored to regional needs, central points of
contact and even stronger business platforms — both in Asia and Diisseldorf.

Singapore, April 10, 2024. Messe Dusseldorf has the best prerequisites for benefiting
from the rapid development of Asian markets — serving the interest of its customers,
shareholders and the trade fair hub Dusseldorf/North Rhine-Westphalia. Operating
subsidiaries in India, Singapore, China and Japan, it not only has an extensive presence
in Asia, it's also represented in four of the world’s ten largest economies: China, India,
Japan and ASEAN/Southeast Asia. In addition, Asia is characterized by high growth
rates. Until 2026, India will lead global economic growth with annual increases of six to
seven percent, followed by ASEAN and China. As a result, these markets will assume
an ever greater weight in the global economy.

To benefit from this potential as much as possible, Messe Duisseldorf has now created
a joint umbrella for its five Asian subsidiaries: Messe Diisseldorf Asia (Singapore), Messe
Disseldorf China (Hong Kong), Messe Disseldorf India (New Delhi), Messe Dusseldorf
Japan (Tokyo) and Messe Dusseldorf Shanghai (Shanghai) now form the new regional
hub “Messe Dusseldorf for Asia.” Regional Head Marius Berlemann (who also serves as
Managing Director of Messe Disseldorf in China), Deputy Regional Head Gernot
Ringling (who also serves as Managing Director of Messe Diisseldorf Asia) and their
team will centrally coordinate sales and attendee marketing for Messe Dusseldorf in Asia
— both for the local trade shows and for the world-leading trade shows in Disseldorf. The
upshot will be a coordinated and guided approach to marketing efforts and to creating
the programs and content focus areas of the Asian trade shows.

Consistent Action

Wolfram N. Diener, President & CEO of Messe Diisseldorf, sees this as a necessary
step: “The world is changing; economic balances of power are shifting — and this also
affects the exhibition business. All forecasts show that the future of the global economy
lies in Asia. And we’ll make sure that Messe Diisseldorf, its customers, its shareholders,
the Dusseldorf economic region and the state of North Rhine-Westphalia will emerge as
winners from this development. The regional hub enhances our global 'pole position' by
facilitating more successful trade shows in Asia and by attracting additional exhibitors
and attendees to the world-leading trade shows in Disseldorf.”



Regional Head Marius Berlemann points to the benefits for his customers: “We are the
single-source provider offering companies who want to grow in Asia strong platforms
across all relevant Asian markets. Be it China, India, Southeast Asia or Japan, they’ll
consistently experience Messe Disseldorf’s service excellence wherever they go.”

Gradual Approach

The process will start with the eight medical technology and rehabilitation trade shows in
Asia. From now on, the new medical technology/rehabilitation competence center will
manage these centrally out of Singapore, driving their growth and extending the portfolio
to include new events. Deputy Regional Head Gernot Ringling stresses the immense
potential in this sector: “The demographic changes that can be felt everywhere, the
growing importance of inclusion and rising living standards all go hand in hand with a
desire for improved medical care. All of this leads to a high demand for medical device
and rehabilitation solutions — and for trade shows covering these segments.”

Added Value for All

Wolfram N. Diener views “Messe Diisseldorf for Asia” as an essential investment in the
future: “We cover our trade show themes in all relevant growth markets. This way, our
customers can rest assured that they’re always on the right track with Messe Dlsseldorf.
With strong regional trade fairs in Asia, we create flagships for the business and Asia
hub of Dusseldorf. And we’re attracting new Asian customers to our world-leading trade
shows in DUsseldorf, ensuring that these will continue to serve as central meeting points
for the global market leaders in their respective industries well into the future.”

The Messe Diisseldorf Group

Messe Dusseldorf is among the most successful trade show organizers worldwide. It
hosts around 40 trade shows, including 20 leading international ones, at its 613,000-m?
exhibition center in Disseldorf, Germany. Across 18 halls, international market leaders
and top decision-makers of various sectors get together every year in order to present
and discover innovations, to exchange ideas and to network. Messe Duisseldorf’s sectors
of expertise include: “Machinery, Plants and Equipment,” including metallurgy and
foundry technology (inter alia drupa, K, interpack, glasstec, wire and Tube); “Retail,
Trades and Services” (EuroShop, EuroCIS, ProWein); “Health and Medical Technology”
(MEDICA, COMPAMED, REHACARE); “Lifestyle and Beauty” (BEAUTY, TOP HAIR);
and “Leisure” (boot, CARAVAN SALON). Completing this lineup are numerous
conventions, corporate events, conferences and meetings by subsidiary Disseldorf
Congress. Abroad, Messe Diisseldorf organizes 65 events and participations. The
corporate group’s global network encompasses 77 foreign representatives for 141
countries — including seven international subsidiaries.

Contact:

Dr. Andrea Granzdérffer

Head of Corporate Communications/Press Spokesperson
Phone: +49 (0) 211/4560-555

Email: GraenzdoerfferA@messe-duesseldorf.de




